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Background 



Assets & Infrastructure: 
• Customers: 23M
• Branches: 4300
• POS terminals: 2000
• ATMs: 1100

Objectives:
• Transform financial services offering to a “fully-digital financial services account”, offering: 

Payments, Remittances, Savings, Invesments & Insurance.
• Extend offering through a rich “Mobile Super app” (Yalla Super app), extending beyound 

financial services to offer: Ecommerce, On-demand services, Bill payments, Government 
services & Logistics services.

• Extend ENPO’s Services to serve SMEs, through digital commerce solutions, covering the 
journey from: Digital onboarding, ecommerce store builder, to e-payment collection & 
logistics services. 

• Digitize existing logisitics services offering my ENPO to end customers (individuals & 
businsses)

About Egypt Post



Yalla for Individuals 

Yalla – Next generation of digital financial services 



Yalla for Businesses 

Yalla – Next generation of digital financial services 

Payment 
Acceptance

Ecommerce
Store

E-Invocing
(Request to Pay)

Payroll for staff & 
Contractors

Payouts to 
suppliers

Expenses 
management



Yalla Ecosystem



Yalla Super App

Built-in chat engine

Food ordering 
aggregation

Ecommerce Store 
platform

Built-in Voice 
assistant

Dynamic Special offers 
engine (Behavioral 
profiling)

Real time 
notifications

Wallet / Financial 
services section

Yalla Social

Bill payments and 
mobile topup



Yalla – Use cases

Yalla

Payment & 
Remittance Services

Other Financial 
Services

Lifestyle 
services

Loyalty & 
Rewards

Person to Person (Domestic & Cross-border)
Payment to Merchants (NFC, QR, Online)
Buy now, Pay Later / Installments

Social saving & Credit / Gam3ya
Micro-savings, Micro-investment
Micro-Insurance

Bill payment / Mobile top-up
Food / Groceries / Medication Ordering
Online shopping, Transit / Events Ticketing

Points Earn / Burn
Offers / Vouchers
Gamification rewards



Yalla – Use cases



• Sporting Clubs:

Digital communities



The Launch – 22.2.2022



Marketing – Launch Event



Marketing (Billboards & digital screens) 



Marketing – Offline activations

Zohour Club
Nasr City

Feb 2022

Zohour Club
New Cairo

Feb 2022



• Egypt Vs Senegal - 25 March 2022

Marketing – Egypt Vs Senegal - World cup qualifiers



+130 media publication and TV program
PR coverage

Marketing – PR Coverage



• Yalla Mall:
• Ramadan Supplies
• Kheer box (Donations)

• Yalla Bills:
• Donations (22 organizations) 

• Eid Activation:
• Yalla Mall: Kahk Box, Toys
• Eideya (Free P2P during Eid)

Ramadan Campaign 



Ramadan Campaign (2)



Traction & Performance



+400M
EGP

Transactions 
Value

+700K
User

Total 
Users

+400K 
Transaction

Number of
Transactions

In Just 120 days
Yalla Super App breaks Market benchmarks

Traction & Performance



Roadmap – Youth Card & bracelet



Roadmap – Merchants acceptance



Thank you.
www.Yalla.online


